VIP BUYER LIST

E-COMMERCE
Alibaba

VIP.com
Suning.com

Omall

Ao Mygod

CHAIN SUPERMARKET & STORES

Guangzhou Lotus Chain Supermarket Co., Ltd.
Guangzhou Park n Shop

Maxvalu Guangzhou

Guangzhou Corner's Chain Stores Management Co., Ltd.
Mighty Basket

Guangzhou Xin Da Xin Department Store

Guangzhou Linglijian Store Management Co., Ltd.
Dongguan Meiyijia Chain Store Co., Ltd.

Huada Shopping Plaza

Sihai Baijia Convenience Store Co., Ltd.

HOTELS

Baiyun Hotel

China Hotel

Asia International Hotel

Hotel Landmark Canton

The Spring Legend Resort Guangzhou
The Coli Hotel Shenzhen

Goodview Hotel Dongguan

Guiyang Wanyi Hotel Investment Management Co., Ltd.

ACTIVITIES

200 HOARLELIE

FOOD TO CHINA FORUM

Professional Business Matching

IMPORTERS

Sizhou (Guangzhou) Food IMP. & EXP. Trading Co., Ltd.
Shenzhen Land Future IMP. & EXP. Trading LLC.
Sanchang (Shanghai) Trading Co., Ltd.
Hongchang Trading Co.,Ltd.

Guangzhou Baigianhui Frozen Food Co., Ltd.
ShenglLong Trading Co., Ltd.

Lizhao Trading Co.,Ltd.

Poldana Wine Co., Ltd.

Gourmet Fresh Co.,Ltd.

Shenzhen Weihua Industrial Co., Ltd.
Guangzhou Haijin Hui Trading Co.,Ltd.
Guangdong Shunde Putuo Trading Co.,Ltd.
ZhuHai Ausun Trading Co.,Ltd.

CATERING & RESTAURANT

Hongkong Hesheng Catering Group Co., Limited
K11 Catering Management Co., Ltd.

Guangzhou Yueyuan catering Co., Ltd.

Guangzhou Restaurant Group Catering Management
Co., Ltd.

Gansu Mino Baiwei Catering Service Management
Co., Ltd.

Guangzhou Xipao Catering Co., Ltd.

Guangzhou Manchester United Catering Management
Co., Ltd.
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Ray Jordan's Wine Guide - West Australian Wine

Meetings X Port Wine Day
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PARTICIPATION FEE

Option 1: Raw space

% USD250/sqm (Min.36sqm)
X Facilities:
Exhibit space only;

Excluding any equipment, exhibitor should
pay electricity and the administrator fee to
the exhibition center directly.

option 2: enhanced shell scheme

Apitoria

% USD2880/9sqm Y

X Facilities:
Shell Scheme Panels;
Fascia Board with Company Name;
Upper Fascia Board;
Side Board with Company Name;
Glass Showcase with 1Downlight;
Reception Counter;
Folding Chairs*4;
Long-arm Spotlight(100W)*4;
Wooden Shelves*3;
Glass Round Table;
5A/220V Socket;
Waste Bin;
Carpet;

Contact our sales team now!

Speacial early bird price ends on 31 January 2021

Guangzhou Food2china Network Technology Co.,Ltd.
Tel: +86-20-8381-0602 Email: expo@food2china.com
Website: www.food2chinaexpo.com Facebook/Linkedin: food2china
Room 2302-2303,N0.538,Dezheng Bei Road, Yuexiu District,

Guangzhou,PRC510045
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China Import & Export Fair Complex,
Guangzhou, China

The professional B2B trade fair only focusing
on imported food industry in China.

Organized by Managed by
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www.food2chinaexpo.com
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CHINA-THE WORLD'S LARGEST CONSUMER OF IMPORTED FOOD REVIEW
According to statistics, China imported totaled $90.81 billion food in 2019, making it
the world's largest consumer of imported food. With the surge in Chinese consumers' A P W I R (/7 .
demand for imported food, the Chinese imported food market has burst with unprece- : CHINESE IMPORTERS E 100% 1 ted Food :
: . mported Foo :
dented business opportunities. 2 : 39% . A :
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EXHIBITORS & COUNTRIES/ EXHIBITION A ' e .
BASED IN SOUTH CHINA, RADIATING THROUGHOUT CHINA ERANDS REQIDRS ARES : : .
A s h : : 849% Exhibitors satisfaction i
There are hotels and catering groups, domestic importers and agent companies, many : N o
large food distribution centers, and a large consumer group in South China. p—_— - e
FOOD2CHINA EXPO is based in South China and provides a high-quality communica- 61% E 889 Whether to continue :
tion platform for foreign food brands and Chinese imported food distributors, import- KEY HIGHLIGHTS OF FOOD2CHINA EXPO - 0 to participate :
ers and service providers, and promotes the development of China's imported food =~~~ S  E  E  E E NNN——————G—G_—G—,——_,y—~"—-— . rrrhrrmmmmmmmmmmmmmmmmmmmmmnmmeet
industry. NATIONAL EXHIBITORS
The professional B2B trade fair only focusing on —
Geographical Distribution of Imported Food imported food industry in China i RUSSIA AUSTRALIA North America Europe
O East China 36.2% Consumers in China in 2019 (Unit: %) E THAILAND INDIA ; )
South China 18.2% i i —
@ South China Expand your brand across whole China effeciently. : .: KOREA €= 1aiavsia

© southwest China 15.8%

© North China 11% South China, as the region with the largest consumption of food,

o . will further expand imported food demand and unleash the potential of the market.
Central China 8.5%

© Northwest China 7.1% ) )
VIP Buyers Program : High-Quality Buyer Resources and

© Northeast China 2.5% Precise matching between the suppliers and the buyers.

@) Hongkong,Macao, Tanwan 0.3%

Strong Support from IFA - Guangdong(China) Imported Food Association, * Ry BRAZIL = URUGUAY E
organizing purchasing for hundreds of imported food enterprises.

PRODUCT OF EXHIBITS TOP 5
Co-work with food2china.com and food2china Media for & R o MO
Online-Offline Integration. Snack & Confectionery  Meat & Seafood Wine & Beer Foods & Condiments = Fruits & Vegetable

More than 20 forums help you get a full grasp of BUYERS' BUSINESS NATURE REGIONAL DISTRIBUTION OF BUYERS
the Chinese food market. Importer 21% Southwest China Hongkong,
2.74% Macao, Tanwan
Distributor 13% Northeast China 1.82%
- Gh 3 i e 3.84% Oversea
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